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Garden
Spring Expo

Wondai 

26TH & 27TH SEPTEMBER

Guest Speakers

WONDAI SHOWGROUNDS
2-12 KENT ST, WONDAI

NEW VENUE!

Horticultural Show 
And Competitions

Plenty Of Food 
And Covered 
Seating Areas

Over 100 Quality 
Stalls Filled With 
Everything For Your 
Home And Garden

SATURDAY SATURDAY 
8AM TO 4PM8AM TO 4PM

SUNDAY SUNDAY 
8AM TO 1PM8AM TO 1PM

$1800 WORTH OF PRIZES TO BE WON!
Tickets will be sold locally at the Spring Expo on 26th & 27th September

Draw will take place at 12pm Sunday 27th September

PRIZES DONATED BY:
  HHOA Hen House 
Outdoor Art

   Total Building Solutions
  Wood N Wire
  Marita’s House & Yard

Claire Bickle
Gardening for 
the Goodlife

Arno King
Arno King 

Landscaping

Leanne Frohloff
Frohloffs Sweat Pea 
Flowers and Seeds

SPEAKING BOTH 
DAYS

SPEAKING BOTH 
DAYS

SPEAKING SATURDAY 
MORNING

ALL ENQUIRIES CONTACT 
Jodi M: 0413 115 495 
E: info@wondaigarden expo.com

A WIDE VARIETY OF TOPICS 
FOR EVERYONE TO ENJOY
• Garden design and inspiration 
• Flower gardening 
• Vegetables, herbs and edibles 
• Seasonal planting tips
• And so much more

ENTRY $5       FREE PARKING       ATM ON SITE       NO DOGS PLEASE
FIND US AT www.wondaigardenexpo.com

SPONSORS

12895064-MS36-26

  Shop 6, 1 Heidke St Next to Subway Sugarland

 4151 6623   footmotion.com.au

When you Purchase 
a Pair of Bostons

3 Colours to Choose From

FREE
SOCKS

One per customer. Limited time only. While stocks last. In-stock colours & styles may vary.
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Bargara Berries experience
By Angela Norval 
For Michael and Debbie, Bargara Berries has nev-
er been just about growing strawberries.

It started with a love of farming, a love of good 
food, and a belief that people really enjoy know-
ing where their food comes from. 

Over time, that simple idea has grown into 
something much bigger: a place where visitors 
can slow down, reconnect with each other, en-
joy beautiful local produce and experience a real 
working farm.

That is the magic of agritourism.
Debbie said when people arrive at Bargara 

Berries Meadowvale, they don’t simply buy a 
punnet of strawberries. 

“They walk onto a farm and they see where the 
strawberries are grown, pick their own fruit and 
taste the difference that comes from eating ber-
ries that have been grown, ripened and enjoyed 
right here,” she said.

“For children, it can be the first time they have 
picked food directly from a plant. 

“For parents and grandparents, it is an oppor-
tunity to step away from the rush of everyday life 
and spend time together. 

“For everyone, there is something wonderfully 
satisfying about taking home strawberries they 
have picked themselves.”

The experience doesn’t stop in the strawberry 
patch.

At the Strawberry Kiss Cafe, the farm contin-
ues onto the plate.

Visitors can choose how they want to enjoy 
their time on the farm. 

Families can settle around tables and chairs 
beneath the gazebos, enjoying the shade and the 
relaxed country atmosphere. 

Others spread out a picnic blanket on the 
lawn, creating their own little space to relax while 
the children explore and everyone enjoys the sur-
roundings.

Fresh pancakes, handcrafted gelato, hot cof-

fee, and more than 25 varieties of jams made 
in-house turn the visit into something people re-
member long after they have driven home.

The gazebos provide a comfortable place for 
families and groups to sit together, while the lawn 
and picnic areas give visitors the freedom to cre-
ate a more casual outdoor experience.

Debbie said it was that choice which was an 
important part of what makes the cafe special. 

“Visitors aren’t simply coming in for a meal 
and leaving, instead they are encouraged to stay, 
relax and enjoy the farm.

“That is what makes agritourism so special. 
“It brings together farming, food and people.
“The strawberries grown on the farm can be-

come the star of a pancake breakfast, a scoop of 
gelato or a jar of jam. 

“What begins in the paddock can end up as a 
family memory around a table beneath a gazebo 
or sitting together on a picnic blanket on the lawn 
and sometimes, that is what people are really 
looking for when they travel.

“Not another attraction to tick off a list, but 
somewhere they can relax, eat something deli-
cious and feel connected to the place they are 
visiting.”

When asked why Bundaberg, both Debbie 
and Michael agreed the Bundaberg region was an 
extraordinary place to build an agritourism busi-
ness.

“Our rich agricultural history, fertile soils and 
climate provide the foundations for growing ex-
ceptional produce, but what makes the region 
particularly special is the people.

“There is a strong sense of community among 
farmers, producers, tourism operators and local 
businesses. 

“Everyone has something different to offer, 
and together those experiences create a much 
bigger story for visitors.

“A traveller might come to Bundaberg for the 
beaches, the turtles, the reef or the region’s fa-
mous produce, but they can discover that there is 
so much more to explore.

“Farm gates, local food, country experiences 
and coastal adventures all fit together.

“That encourages visitors to stay longer, ex-
plore further and discover the personality of the 
region rather than simply passing through.”

For a small family business like Bargara Ber-
ries, being part of a regional tourism community 
as a business member of Bundaberg Tourism 
makes a real difference.

Bundaberg Tourism helps put local busi-
nesses on the map and gives visitors a reason to 
discover experiences they may never have found 
on their own.

Through regional marketing, events, digital 
promotion and partnerships, businesses like Bar-
gara Berries can reach people who are looking for 
something different.

It also creates an opportunity for the region to 
tell one story together.

Instead of saying, “Come and see our farm,“ 
the message becomes, “Come and experience 
Bundaberg.“

That is powerful.
A visitor can spend the morning picking straw-

berries, enjoy pancakes and gelato at the Straw-

berry Kiss Cafe, relax under a gazebo or on a pic-
nic blanket, discover local produce, visit another 
attraction in the afternoon and perhaps finish the 
day by the coast.

Every business benefits when visitors stay lon-
ger and discover more of what the region has to 
offer.

For Michael and Debbie, the greatest reward 
isn’t simply seeing people buy strawberries. 

It is seeing families return.
It is watching children proudly carry a basket 

of strawberries they have picked themselves.
It is hearing someone say they remember visit-

ing the farm years ago.
It is seeing grandparents bring their grandchil-

dren because they want to share the experience 
with another generation.

And it is watching visitors sit together beneath 
the gazebos, enjoying pancakes and gelato, or 
stretch out on a picnic blanket on the lawn while 
the farm carries on around them.

Those moments are what make all the hard 
work worthwhile.

“Farming is not always easy. 
“Agritourism certainly isn’t easy either. 
“There are early mornings, unpredictable 

weather, growing seasons, busy weekends and 
all the work that happens behind the scenes that 
visitors never see.

“But there is something incredibly rewarding 
about opening the farm gates and inviting people 
in.”

Bargara Berries has become more than a place 
to buy strawberries. 

It has become a place to experience them and 
that is why the agritourism model works so well.

It is authentic. It is local. It is delicious. 
Most importantly, it gives people a reason to 

slow down and enjoy a little piece of the Bunda-
berg region.

For Michael and Debbie, that is the story they 
are proud to share. 

Debbie Meiers and Michael Meiers of Bargara 
Berries continue to welcome visitors to the 
region with the support of Bundaberg Tourism. 
(Supplied: Paul Beutel)


